The Challenge of Being Informed
 by Dick Gleason, July 2009

By the mid 90’s, radio began to drift away from being an information source.
So now, the challenges of being informed and informing continue.
If someone asks me what I do for a living, I usually say that I own and operate five radio stations and provide internet services like website management and emailing marketing.

What I should say is that I am a professional information provider… meaning that my primary direction in life has been to inform the public, just as radio used to do in the past.
As such, I have gotten a thrill out of interviewing people for as long as I can remember.  In high school, the local radio station used to donate a half hour of air time each week, so I produced a show interviewing teachers and students.

When I went to the University of Maine, my interviewing continued in many ways including with artists after their concerts.  I, in fact, have personally met the likes of Simon and Garfunkel, Louis Armstrong and Al Hirt… and many others, including Spanky and our Gang and the Association.

Can you tell I went to Maine in the 60’s?
The practice of providing information is serious business and I do it in two ways:
First, with radio, we try to inform the public with the commercials that we produce.  We work with our clients to find out what they want everyone to know about them... then we write a message that we hope will get the public’s attention.

An executed advertising campaign that relays honest persuasive information is critical to driving customers to a business.

Therefore, I submit to you this first thought.  The fact is: the role of advertising in all media to inform the public has far more capability of stimulating the economy than any other economic stimulus plan.  The Small Business Administration says that a business should devote 2 to 5 % of their gross sales to advertising and promotion.  In the real world, if you total all the retail sales in America and divide into it the total spent on advertising, it would be far less than 1 %.  Just for the fun of it, other than the benefit I might reap, imagine what might happen if all the economic stimulus money were given instead to businesses to promote themselves.
Consider these two observations:
1. The business community should more be proactive in communicating their benefits and 2. the public should pay more attention to it. 

The second way that I am an information provider is to offer local news and community information… most importantly so that we can keep an eye on how our three levels of government are going to affect our lives:  That would be local, state and federal.

And my interviewing along those lines began in the 70’s when I managed WTOS on top of Sugarloaf and interviewed Margaret Chase Smith, Jim Longley and all the political figures of those days.  That was back when Longley ran as an independent for Governor against the likes of Jim Erwin and George Mitchell.  
Later, after I bought my first station in Norway in 1975, Senator Ed Muskie stopped by, so I just put him on the air live and took phone calls...  I have continued this procedure many times for Maine’s public officials... most recently for Olympia and Susan.
To this day, I continue to interview people, including speakers at the Chamber of Commerce gatherings.

With all my enjoyment I’ve kept this one thought in mind:  To be a news information provider is a huge burden that we all bear if we weigh the thoughts of Thomas Jefferson who is known for saying:

"Whenever the people are well-informed, they can be trusted with their own government; whenever things get so far wrong as to attract their notice, they may be relied on to set them to rights."   

(repeat)
With this mind… it bring brings me to new level of concern:

I fear that if Jefferson were around today, he would be disappointed.  

Is it possible that the public is acting less interested, engaged and concerned about being informed about the activities of their government than ever before. 

It seems some city councils attract more emotional people rather than rational, practical ones.  But worse than that, when bad actions are taken, there is little outrage from the public.
For example, last week, Jim Bennett was dismissed without cause by the Lewiston city council.
Even though the councilor’s actions appear to have been legal, the public had not been informed… 
Now that the public knows what happened, it has a new challenge: that of dealing with the information… the challenge of being informed.
 So that as Jefferson said: they may be relied on to set them to rights.
If the public believes that this is a procedural wrong, the next time Lewiston’s city charter comes up for review, items like:
1. The procedure to dismiss a city administrator and

2. The differences between the power of the mayor and the president of the council could be re-defined.
My feeling is that more people should be phoning and writing to their representatives at all levels.  It has far more effect that writing letters to the editor.

As to the challenge of being informed:

I will now give you your charge to action:

First, when it comes to advertising from all media: maybe you can save more money or have a better product experience by watching and listening to advertisements more closely.  Advertising provides a valuable service.
Second, and most importantly, maybe you can help save this country by watching your leaders more closely and informing them about your feelings. In the Lewiston-Auburn area, staying informed is e-z.
The Sun Journal and Twin City Times will both email you regular updates.  In my case, I offer a weekday email called L-A Alerts that gives you headlines and enables you to go to my web site Lewiston Auburn dot com and hear what was on my radio station WEZR, 1240.  

I leave with some positive thoughts from a great man who had a chance to do a lot of observing while on this earth:
In 1996, when he was around 80 years old, Walter Cronkite said: If there’s anything I’ve learned it is that we Americans do have a way of rising to the challenges that confront us.  Just when it seems we’re most divided, we suddenly show a remarkable solidarity.  The 20th century may be leaving us with a host of problems, but I’ve also noted that it does seem darkest before the dawn.  There’s reason to hope for the 21st century and that’s the way it will be.
